Building Wellness Models

Figure 1: Wellness Cluster
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Figure 2: lliness-Wellness Continuum
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Figure 3: Self Responsibility (original model, 1977)
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Figure 4: 6 Dimensions of Wellness
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Figure 5: Self Responsibility (revised and expanded model, 1986)
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Figure 6: 3 Domains and 14 Skill Areas
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Figure 7: REAL Wellness Model
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